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Introduction 

Transparent supply chains involve making all details regarding production and distribution 
visible for public scrutiny. Supply chain transparency has never been more essential in 
today's consumerist society, where shoppers are becoming more mindful about their 
purchases. Lack of trust between consumers and businesses may result in scrutiny that 
reduces sales. We will discuss why supply chain transparency is necessary and its effect 
on consumer behaviour in this paper. 

 

Brief explanation of supply chain transparency and consumer trust 

Supply chain transparency refers to companies' ability to disclose all pertinent details 
regarding their supply chains suppliers, sources of raw materials used in production 
processes, manufacturing details etc. Transparency within supply chains has garnered 
increased recognition over time, as more consumers demand information on products they 
buy. With increasing awareness surrounding issues related to human rights abuses, 
environmental degradation, and ethical concerns; it becomes all the more evident. By 
providing thorough details of their supply chains, companies can not only build consumer 
trust but also demonstrate their social and environmental responsibility. As a result, supply 
chain transparency helps create more loyal customer bases that stand apart in today's 
increasingly competitive markets. 

 

Significance of Topic in Current Market Conditions 

Supply chain transparency cannot be overemphasized in today's market, where consumers 
have become more conscious of the environmental and social effects associated with 
products they purchase and are demanding greater accountability and openness from 
businesses. Information travels quickly in today's digital environment and consumers have 
easy access to company and their practices through social media and other online 
platforms. Companies failing to disclose information regarding their supply chains could 
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face severe repercussions, including boycotts, negative press, and legal complications. 
Conversely, businesses that prioritize supply chain transparency and sustainability not 
only build trust with consumers but also gain a competitive advantage in the marketplace. 
With ethical practices becoming ever more critical to modern society, supply chain 
transparency has become an integral component of modern business strategy. 

Supply chain transparency can also aid companies in quickly responding to potential issues 
as part of building consumer trust, such as unethical labor practices or environmental 
concerns that might emerge in their supply chains. With an overview of their entire supply 
chains in view, firms can more quickly recognize any possible problems such as these 
before taking immediate measures to address them both mitigating any negative 
environmental or social consequences and showing the commitment they hold towards 
responsible business practices which in turn increases brand loyalty among their consumer 
base and positive word of mouth marketing for these organizations. 
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Explanation of Supply Chain Transparency 

Supply chain transparency is an integral component of ethical business operations and 
should give consumers confidence when buying products and services, knowing they do 
not contribute to unethical practices. Supply chain transparency can be achieved by sharing 
information regarding each step in the supply chain such as sourcing, production, 
transportation and distribution. Companies can effectively demonstrate their dedication to 
transparency by publishing accurate reports with verified figures, undertaking periodic 
audits, and teaming up with third-party certification agencies. Transparency within supply 
chains can reduce risks, enhance reputations and gain competitive edge for firms. 
Companies who embed transparency as part of their core business strategies demonstrate 
commitment to ethical business practices while building consumer trust. 

 

Definition of Supply Chain Transparency 

Supply chain transparency refers to the practice of giving stakeholders full visibility over a 
company's supply chain operations, from production, transportation and distribution of its 
products. It includes accurate and up-to-date information regarding source, production 
process and transportation routes as well as production materials used in their creation. By 
offering greater transparency, companies can ensure their operations are ethical and 
environmentally sound. Consumers are easily able to tell if a product was produced using 
child labor or harmful methods that impact the environment. Transparency also assists 
companies with identifying potential supply chain risks and taking measures to mitigate 
them, while at the same time giving customers more informed choice in choosing products 
aligned with their values and beliefs. Thus, supply chain transparency plays a significant 
role in building consumer trust, mitigating reputational risk reduction efforts, and optimizing 
overall sustainability operations. 
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Importance of Supply Chain Transparency for Ethical and Sustainable Practices 

Transparency efforts within supply chains play a pivotal role in upholding ethical and 
sustainable business practices throughout their supply chains. By providing information 
about their supply chains, companies can empower stakeholders to make more informed 
purchasing decisions for the products they buy ultimately encouraging consumers to 
support businesses which align with their core values. Transparency can create greater 
accountability among supply chain actors, leading to improved working conditions for 
employees and improving environmental standards, encouraging adoption of more 
environmentally responsible behaviors and practices. As consumers become more 
informed of how their purchase impacts others, supply chain transparency offers mutual 
advantages for businesses and customers alike. Transparency increases trust while 
strengthening institutional and reputational resilience of organizations to foster long-term 
trustworthiness and value creation. 

An additional factor contributing to supply chain transparency is increasing consumer 
interest in ethical and eco-friendly practices. Consumers today are becoming more 
cognizant of environmental impact from both their purchases and production processes 
used. Consumers want the assurance that workers involved with producing their goods are 
treated fairly and paid a living wage; according to research conducted by Label Insight, 94% 
of consumers said that they would remain loyal to brands offering complete transparency. 
Brands willing to implement sustainable and ethical practices while being transparent with 
their supply chains may experience increased consumer trust and loyalty compared to 
those that don't take such steps, giving them an advantage in competition against those 
that don't do the same. Therefore, companies need to focus on creating an open, 
responsible and sustainable supply chain if they wish to develop loyal customer bases that 
thrive over time. 
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Trust and Consumer Trust in Supply Chain 

Operations 

Transparency of supply chains is of immense value when it comes to building consumer 
trust. Modern consumers increasingly understand where their goods come from and expect 
transparency from suppliers. Trust is key in any healthy supplier-consumer relationship, 
and supply chain transparency plays an essential role in building it. Transparency provides 
consumers with access to critical information regarding production standards and 
environmental impacts of supply chain operations, including labor conditions, raw material 
sourcing decisions, carbon footprint calculations and other sustainability metrics. 
Consumers benefit when suppliers demonstrate open and honest discussions of these 
matters with them; when consumers see this happening, it increases confidence and long-
term loyalty towards a supplier, ultimately creating a sustainable and lucrative supply chain 
model. 

 

Consumer Trust: An Essential Element to Business Success 

Consumer trust is central to customer retention and business expansion. If customers trust 
a brand, they're likely to make repeat purchases, recommend it to others, and remain 
forgiving even in times of setbacks or difficulties with operations. Trust helps businesses 
foster emotional connections between themselves and their customers, leading to even 
stronger brand advocacy and loyalty from them. Today in an age of social media reviews 
and ratings sites, establishing and upholding consumer trust are more essential than ever 
before. Consumers have become more engaged than ever about businesses' ethical and 
social performance, making supply chain transparency crucial in building consumer trust 
and contributing to firm's longevity and success. 
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Factors which influence consumer trust in supply chains 

Furthermore, transparency within a supply chain can play an instrumental role in earning 
consumer trust. Consumers today are becoming more informed of where their products 
originate and their production process; as well as understanding ethical and environmental 
policies of companies they purchase from. Supply chain transparency ensures companies 
disclose all aspects of their operations to consumers and provide verifiable data regarding 
them. Transparency also serves to counter unethical practices like child labor or 
environmental devastation that might otherwise arise within supply chains. Companies 
that demonstrate transparency about their supply chain operations demonstrate their 
dedication to ethical business practices, building consumer trust. Conversely, businesses 
which withhold information or offer misleading or inconsistent answers could cause 
irreparable damage to both reputation and sales figures. 

Conclusion It is evident that supply chain transparency plays an integral part in creating 
consumer confidence with products they purchase. Businesses need to provide vital details, 
including who their suppliers are and the means and location for manufacturing products 
in order to increase accountability and foster strong relationships with their customer base. 
Businesses implementing transparency measures need to comply with ethical, 
environmental, and social standards in order to promote sustainability and better labor 
practices. Consumers increasingly recognize their purchases' impacts; as a result they 
demand to know all information behind each product they buy. Brands that prioritize 
transparency will find themselves better poised to attract and retain customers over the 
long haul, while adhering to ethical and environmentally sustainable business practices 
that preserve both our planet's resources as well as its inhabitants. Supply chain 
transparency should no longer be viewed as optional for businesses that strive to build 
customer trust while making positive contributions towards society. 
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Advantages of supply chain transparency for 

businesses 

Maintaining supply chain transparency provides businesses with many advantages. In 
particular, maintaining openness helps build consumer trust. Consumers tend to trust 
companies more when their supply chain practices are transparent; this increases brand 
loyalty and customer satisfaction, potentially leading to even more purchases made with 
that brand. Transparency also serves to mitigate risk in a company's supply chain. By 
knowing exactly where each component comes from, businesses can spot possible threats 
such as human rights violations, environmental degradation or product quality problems 
early. Finally, supply chain transparency enables businesses to identify inefficiency within 
their supply chains as well as find areas for improvement to reduce cost savings and boost 
productivity resulting in cost savings and productivity increases. 

 

Enhance brand reputation 

An invaluable ingredient of success in today's competitive business world is cultivating an 
exceptional brand image and reputation. Companies who prioritize supply chain 
transparency may see improved brand perception due to it. Consumer confidence that the 
supply chains of businesses they do business with are ethical, transparent and sustainable 
increases sales as well as customer loyalty for that brand. In turn this raises brand equity 
leading to greater sales growth as well as customer retention. Additionally, an outstanding 
brand image attracts top talent while strengthening relationships between suppliers and 
partners. Companies with solid brand images also tend to better withstand crises or 
negative publicity than companies without strong identities; prioritizing supply chain 
transparency as an investment will pay dividends both in terms of building a renowned 
brand name as well as long-term financial success. 
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Customer Loyalty Increased by 31%. 

Implementing transparency into the supply chain can play a pivotal role in building 
customer loyalty by cultivating trust and accountability among consumers. When 
customers can see clearly how products are procured, manufactured, and distributed 
they're more likely to develop positive associations between products they buy and the 
brand itself. By providing access to information regarding its suppliers' sustainability 
practices, ethical standards and working conditions a business can attract and keep 
customers who prioritize these issues. Transparency also empowers customers to make 
purchasing decisions that align with their values and beliefs, increasing repeat purchases 
and brand advocacy so supply chain transparency plays an essential role in building 
customer loyalty, maintaining positive brand reputations and ultimately driving business 
growth. 

 

Supply Chain Transparency as a Competitive Edge 

Supply chain transparency offers businesses with an important competitive edge in today's 
marketplace. Consumers increasingly value socially responsible practices and are willing to 
pay more for products that reflect them. Companies can foster trust among their suppliers 
while positioning themselves as leaders of ethical and sustainable business practices by 
making their supply chain visible. Additionally, transparency enables companies to identify 
areas for improvement within their supply chains and make necessary modifications that 
increase efficiency while decreasing costs, leading to more streamlined and effective 
supply chains and further increasing competitive edge for them. In today's globalized 
environment, commitments of transparency and responsibility are necessary if companies 
wish to remain competitive while upholding consumer trust. 
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Reducing Risk 

Risk minimisation is integral to building consumer trust with businesses. Being able to 
recognize risks and implement measures to manage them efficiently are integral parts of 
maintaining an open and responsible supply chain environment. Implementing risk 
reduction measures requires an in-depth knowledge of all parties involved and potential 
threats associated with each stage. Understanding of supply chain vulnerability can be 
achieved via mapping and audits that highlight any weaknesses. Furthermore, businesses 
can partner with suppliers who adhere to responsible sourcing practices while conducting 
evaluations regularly in order to monitor compliance with those practices. By effectively 
mitigating risks, businesses can develop an excellent reputation for responsible and honest 
practices, ultimately increasing consumer loyalty and trust in businesses. Reducing risks is 
therefore integral to supply chain transparency and consumer trust in businesses. 

Transparency also offers supply chain managers another key benefit meeting consumer 
desires for sustainable and ethical practices. Consumers today are becoming more 
conscientious of their impactful products' environmental and societal effects; and are 
willing to pay extra for those which come from sustainable or ethical sources. Companies 
can show their dedication to these values by opening up their supply chains, appealing to 
a growing segment of consumers who prioritize such matters. Transparency allows 
consumers to better track the products they buy and make an informed choice regarding 
those they select as purchases. Under scrutiny for issues like human rights violations and 
environmental impacts of global supply chains, companies that prioritize transparency may 
foster more loyal customer relations while building up their standing as responsible 
corporate citizens. 
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Challenges associated with Supply Chain 

Transparency 

Still, supply chain transparency remains difficult to achieve due to the complexity of 
modern supply chains themselves. Supply chains often involve numerous suppliers and 
subcontractors from all around the globe, which makes tracking products from start to finish 
more difficult than it needs to be. The lack of standardization across supply chains makes it 
more challenging for companies to collect and share accurate data efficiently. One 
challenge relates to companies' unwillingness to openly discuss information regarding their 
suppliers and supply chains for fear of undercutting competitive advantages or exposing 
unethical practices. Cost can often be an impediment when it comes to collecting and 
sharing information, implementing new technology solutions and adhering to regulations; 
yet efforts at increasing supply chain transparency remain imperative to building consumer 
trust while holding companies accountable for ethical and sustainable business practices. 

 

Complexity of supply chains 

Complex supply chains present another formidable obstacle to transparency efforts. Our 
globalized economy makes products increasingly comprised of components from multiple 
countries, making it hard to track back to where each component came from in order to 
guarantee ethical sourcing practices. 

Supply chains feature multiple intermediaries and subcontractors, further complicating 
tracking products. Furthermore, supply chain operations tend to remain confidential, 
making it hard for consumers to know exactly which processes or practices are employed 
in production. Many companies hesitate to divulge details of their supply chains for fear 
that any information may become trade secrets, raising ethical and safety issues for 
consumer purchases involving food, pharmaceutical and other critical supplies chains. This 
lack of disclosure raises ethical concerns as well as poses risks to consumer health safety 
when applied to food or other critical sourcing chains such as those dealing with consumer 
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food safety requirements or distribution networks of vital infrastructure products and 
services such as these. 

 

Cost Transparency 

Supply chain transparency also involves understanding cost. Consumers have become 
more conscious about what their purchasing costs, how their purchases impact the 
environment and labor practices and more importantly what impact those purchases may 
have. Companies that provide consumers with detailed material and labor costs information 
can help their products understand the true cost and build trust between themselves and 
consumers. Companies that prioritize transparency in their supply chains can uncover 
inefficiencies, reduce costs, and ultimately boost profits. Yet full transparency may prove 
costly and time consuming to achieve for companies with complex supply chains yet the 
potential advantages remain clear; potentially leading to long-term success both for 
business and consumers alike. 

 

Confidentiality 

Security in supply chain transparency is equally essential to its establishment, so 
companies need to safeguard any confidential information like trade secrets, pricing 
information or proprietary technology from being disclosed unknowingly to third parties. 
Implementation of strict confidentiality policies and procedures throughout your supply 
chain requires adopting contracts that specifically address confidentiality, non-disclosure 
agreements and restricting access to sensitive data. Companies can employ measures, 
including encryption, secure digital storage and restricted employee access to digital 
information in order to prevent data breaches and breaches. Failure to protect confidential 
data can have severe repercussions for companies, including loss of competitive edge and 
consumer distrust as well as legal liabilities. Therefore, companies should place high 
importance on protecting consumer trust as part of building consumer loyalty while 
protecting business interests in supply chains. 
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Methods to Increase Supply Chain 

Transparency 

One way for organizations to achieve supply chain transparency is through regular audits. 
Organizations may conduct both internal and external audits in order to verify whether 
suppliers and partners comply with ethical standards and environmental regulations. 
Collaborate with suppliers and partners in creating transparency initiatives as another 
effective strategy. Company executives may engage in joint projects designed to increase 
transparency and information sharing, such as setting up a shared database that enables 
partners to access key data points for reporting purposes. Companies may engage in 
supplier development programs to assist suppliers with increasing capacity, transparency 
and sustainability practices. Such efforts not only advance transparency within supply 
chains but also promote stronger relationships within it to create more resilient systems 
that promote sustainability. 

At today's highly connected and fast-paced business world, technology has become an 
indispensable component of supply chain management. Digital technologies like 
blockchain, Internet of Things (IoT), artificial intelligence (AI), and machine learning (ML) 
have revolutionized how companies manage supply chains. Utilizing these technologies 
has resulted in unparalleled efficiency, transparency, and accountability within supply 
chain management. Blockchain technology enables companies to more easily track 
products from source to consumer, making it simpler to identify and address potential 
issues such as counterfeit items or illegal labor practices. Adopting IoT technology has 
allowed companies to monitor operations in real-time and respond more rapidly when 
there are disruptions in the supply chain, improving agility. Overall, technology's 
contribution has greatly strengthened transparency, trust, and accountability within supply 
chains thus building consumer confidence in products sold worldwide. 
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Collaboration with suppliers. 

Collaboration with suppliers is crucial when managing and building trust between 
consumers and companies. By working closely together with suppliers, companies can 
ensure ethical and sustainable practices are being adopted across their supply chains. 
Collaboration among suppliers involves conducting regular audits, reviewing performance 
metrics and engaging in open dialogue with them. Sharing consumer requirements and 
expectations allows companies to collaborate with suppliers on finding solutions tailored to 
them. Collaboration extends beyond businesses to consumers and other stakeholders; 
companies engaging with these groups to gain feedback on their supply chain practices 
can use collaboration with suppliers and stakeholders to foster greater transparency, 
accountability, and trust throughout their supply chains. 

 

Communication With Customers. 

Effective communication with customers lies at the core of creating trust between brand 
and consumer. Customers expect their interactions to be transparent; clear and precise 
communication plays a pivotal role in meeting this expectation. Companies can utilize 
various communication channels social media, customer service hotlines or feedback forms 
to engage their customers and address any potential concerns that they might have. 
Companies should strive to include transparency into their practices by offering accurate 
product details, disclosing co-manufacturing practices or providing details regarding 
ingredients used. Companies can improve their reputations and create long-lasting 
relationships with their customers by being open in their communication, sharing valuable 
information, and being honest when responding to inquiries or providing customer 
feedback which ultimately increases loyalty as well as sales. 
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Implementation of Ethical and Sustainability Policies. 

Implementation of ethical and sustainable policies is integral for organizations to establish 
trust with their customers. Implementing ethical criteria into supplier selection and verifying 
they meet sustainability requirements leads to more socially accountable supply chains. By 
adhering to ethical and sustainability policies, companies become more accountable for 
their actions, building positive relations among stakeholders in turn. Supply chain 
transparency plays a vital role in successfully implementing ethical and sustainability 
practices. Companies can demonstrate their dedication to ethical and sustainable practices 
by providing consumers with information regarding suppliers, sourcing practices and 
production processes. Furthermore, this transparency enables consumers to make more 
informed choices when purchasing products which may lead to greater loyalty towards the 
brand as well as increased profits for companies. 

Companies seeking greater supply chain transparency must collaborate with their suppliers 
and encourage them to adopt sustainable practices, with some companies even mandating 
that their suppliers meet specific environmental and social criteria. Unilever has made the 
commitment to source 100% of its palm oil sustainably by 2019, mandating that all 
suppliers meet stringent environmental and social criteria. 

Furthermore, technology allows firms to increase visibility throughout the supply chain. 
Blockchain, for instance, is a decentralized ledger that facilitates secure and transparent 
tracking of products throughout their supply chains. By employing such practices and tools 
to enhance sustainability and reputation while building trust among consumers who 
increasingly expect transparency and social responsibility from brands they support, 
companies can not only increase sustainability while improving sustainability while 
simultaneously building consumer trust. 



Case studies illustrating successful 

implementation of supply chain transparency 

Case studies of companies who have successfully implemented supply chain transparency 
provide insights into its benefits. Patagonia, for instance, has made no secret of their 
dedication to sustainability and their dedication to transparency initiatives within their 
supply chains. This company encourages its customers to explore its supply chain by 
providing information regarding suppliers, manufacturing processes and environmental 
impact. Patagonia's efforts in transparency have enabled it to build loyal customer bases, 
attract investors, and collaborate with suppliers on sustainability practices that improve 
sustainability practices. Nike's transparency initiatives have allowed it to identify and 
address labor issues within its supply chain. By publishing information about factories and 
conducting audits, it has managed to enhance working conditions while decreasing risks 
related to labor violations. Cases such as this show how supply chain transparency helps 
build trust with customers, investors, and stakeholders while encouraging sustainable 
practices and responsible business conduct. 

Patagonia has always been committed to supply chain transparency. They were among the 
first companies in 1991 to produce fleece made of recycled plastic bottles. Today, they 
continue their commitment to transparency by tracking their supply chain, minimizing 
environmental footprint and working alongside partners who share similar beliefs. They 
have implemented a Fair Trade-certified program which ensures fair wages, safe working 
conditions and environmental responsibility at their factories. Patagonia creates trust among 
their consumers by being transparent about the products and practices within their supply 
chains, so they can make informed choices while feeling assured in ethical and sustainable 
practices of the company. Their emphasis on supply chain transparency not only benefits 
them directly but drives positive changes within industry as a whole. 

Nike is a global leader in athletic footwear and apparel manufacturing. Recognized for their 
innovative products and marketing approaches that cater to diverse consumers worldwide, 
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its supply chain spans multiple nations such as China, Vietnam and Indonesia. Recently, this 
company has come under scrutiny regarding its supply chain practices relating to human 
rights violations and environmental concerns. Nike has since undertaken steps to enhance 
their transparency and supply chain compliance through policies and initiatives designed to 
protect workers' rights and environmental sustainability, thus earning back consumer trust 
who value ethical business practices when selecting brands they buy from. This step-up in 
transparency and compliance has positively impacted their brand image as consumers 
become aware of these efforts by Nike and demand ethical practices from those they 
support when selecting the companies they purchase from. 

Nestle Ltd, one of the largest food and beverage corporations globally, boasts multi-billion-
dollar revenues with the potential to have a profound impact on economies, communities 
and the environment. Nestle has taken steps towards increasing transparency within its 
supply chains by developing and launching the 'Nestle Cocoa Plan" which ensures 
traceability, visibility, and sustainability when it comes to cocoa procurement. Nestle also 
works closely with farmers by providing adequate support and resources, including better 
seeds, training courses and equipment, to increase yields. Though efforts such as these have 
been undertaken by Nestle in response to human rights and environmental practices 
criticized by various parties; their commitments toward improved transparency and 
sustainability in its supply chains illustrate progress made towards building consumer trust 
while positively impacting society as a whole. 

Supply chain transparency not only builds consumer trust but also increases overall supply 
chain efficiency and sustainability. Transparency provides companies with a powerful way 
of pinpointing inefficiency or problematic practices within their supply chains and taking 
appropriate actions, leading to cost reduction, waste minimization and environmental gains. 
Consumers increasingly prioritize products from ethical, environmentally responsible supply 
chains when purchasing goods, so businesses that prioritize these values are likely to attract 
and keep more customers. Supply chain transparency helps companies mitigate risks such 
as labor violations, environmental degradation and noncompliance that could have legal, 



Supply Chain Transparency in Building Consumer Trust  
 

20 

financial and reputational ramifications so prioritizing it as a strategic business imperative 
can greatly contribute to consumer trust as well as overall sustainability goals. 
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Conclusion 

Supply chain transparency is of great significance in maintaining consumer trust. Companies 
which pledge their dedication to provide safe and ethical products/services show this 
dedication by complying with this standard of transparency. Consumers today are well-
informed, demanding transparency as part of the buying decision-making process. 
Companies that demonstrate full disclosure about every step in their supply chains from 
procuring raw materials through packaging and distribution stand to gain a competitive 
advantage in the market. Supply chain transparency offers many advantages that go well 
beyond building consumer trust: it also assists companies in identifying and mitigating risks 
within their supply chains, increasing operational efficiencies, and meeting sustainability 
objectives. Overall, supply chain transparency creates a win-win scenario that benefits all 
involved consumers, companies and the environment alike. 

 

The importance of transparency within supply chains 

Supply chain transparency is integral in building consumer trust and loyalty in today's 
marketplace. By giving their customers information about where the products originate and 
their production processes, companies can demonstrate their dedication to social 
responsibility and sustainability. Supply chain transparency offers numerous economic 
advantages to businesses, from improved efficiency and reduced risks, to helping identify 
areas for improvement and forge deeper relationships with suppliers. As more consumers 
recognize the significance of supply chain transparency, businesses that incorporate it as 
part of their marketing strategies can gain a competitive advantage from offering it as part 
of their offering. Therefore, supply chain transparency no longer serves solely as an ethical 
obligation but as an imperative for long-term business success. 
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Final Thoughts on the Topic 

Conclusion In summary, supply chain transparency plays a pivotal role in building consumer 
trust. Consumers today are more informed and mindful than ever of ethical and sustainable 
practices; companies which do not put these priorities front-and-center risk losing the trust 
and loyalty of their target demographic. By increasing transparency within their supply 
chains, companies can establish trust with consumers by offering verifiable information 
regarding product sources, labor practices employed during production, and environmental 
impacts of production. Technology plays a key role in providing supply chain transparency 
through tools such as blockchain. Businesses that prioritize supply chain transparency not 
only do the right thing by their consumers and the environment but they're setting 
themselves up for long-term success as well. 
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